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Throughout the twentieth century there have been many movies and television shows that have portrayed gangsters as people to idolize because of their successes.   Two films that really prove this are The Godfather and Scarface .   Both films glorify the lifestyles of their main characters who are Marlon Brando and Al Pacino.   Both men lead lives of organized crimes which result in much wealth and danger.   Although their lifestyles are the same, there are many differences that can be seen between the two upon viewing pictures of them side-by-side.   Comparing and contrasting these two gangsters show the effects they have brought upon the American culture and society through the glorification of their lifestyles, facial expressions, and demeanor on television.  


First, it is logical to compare these two pictures based on the physical characteristics of the men.  Both Marlon Brando and Al Pacino are dressed in suits.  These are nice, expensive clothes and signify the success that they have had in the work that they do.  Both men look very presentable; as if they were going to a business meeting or something of that kind of importance.  These clothes help to hide their true lifestyles because it is hard for people to see nice, expensive clothes and think of that person as a gangster or involved in organized crime.  Usually it will be thought that they are business men, or lawyers, or some other profession that requires them to dress nicely and can also pay them enough money to lead a life with certain extravagances such as their clothing.


Next, both of their faces have unique expressions.  The face of Al Pacino is obviously of anger and determination.  He is shooting someone or something in the picture and most likely defending his life.  He also seems to have a look of desperation on his face which is saying that he is shooting to kill and as a necessity to his survival.  Marlon Brando seems much more relaxed in his picture.  He is not shooting anyone, but rather seems to be gesturing something to someone.  He is not happy or angry but has a stern, relaxed look.  He seems to be pondering something and trying to explain it to someone else.  Their facial expressions are closer to the portrait of a gangster than their physical appearance.
Furthermore, television promotes the image or the portrait of a gangster. For instance, in “Television Addiction,” by Marie Winn, she explains the effects that television can have on people and how it can actually be just as addicting as drugs and alcohol.  Winn says, “Not unlike drugs or alcohol, the television experience allows the participant to blot out the real world and enter into a pleasurable and passive mental state.  The worries and anxieties of reality…” (506). This television addiction shows the large effect that television can have on people.  When viewers go into their trance, they think that these criminals are really “cool” and they idolize them because of their wealth and success.  This happens almost subconsciously and people start to try to be like these gangsters and they go out and rob people and mimic what they have seen on TV.  As television is a very powerful tool for sending messages to people, many times people get the wrong impression.  Even though those are just TV shows, they can have very big effects on people that watch them.

“Loose Ends” by Rita Dove, also, explores how television can promote gangsters’ demeanor.  Dove states, “It is not that we confuse TV with reality, but that we prefer it to reality” (504).  This statement holds true almost all of the time.  We like to watch TV because everything is so easy.  We aren’t actually a part of it, we are just spectators.  The problems that exist on the shows aren’t ours and if we get bored with it or don’t like it, we can just change the channel or turn of the television.  Life, on the other hand, is different.  The shows about these gangsters are exciting and enjoyable to watch because their doing something that is illegal and we are watching it happen.  We are part of this life of organized crime and wealth and danger, but, we have none of the consequences that accompany it.  These shows are much more exciting than our own lives and a part of us yearns to actually be in the show.

In addition, “Red, White, and Beer,” by Dave Barry, shows us the strong effects that patriotism can have on the sales and advertising of products.  He shows how almost any product can sell well; as long as they make it seem as if having this product shows that you are being patriotic.  This is because almost everyone wants to be patriotic and it is a really good way to make people believe that they are supporting the country by buying the product.  Barry says, “if you want to talk about real patriotism, of course, you have to talk about beer commercials” (519).  This concept of using patriotism to sale beer has affected almost anything.  Gangsters and organized crimes are considered to be a big part of America culture and history.  This too can be sold off as a way of being patriotic.  People may feel that they are being more “American” and patriotic by dressing in the same way as the gangsters, and engaging in violent acts.  Sadly enough, the way this is sold as being patriotic is through television because of its visual power.
Finally, these men lead lives of organized crimes, but their clothing, physical appearance, and other signs of being wealthy that they boost have led to the idolization of them and their kind; gangsters and mobsters.  This idolization is mostly disseminated through television which is a very effective way to communicate with other people, although it doesn’t always have a good effect, as shown by Barry in “Red, White, and Beer.”  Unfortunately, the visual portraits of gangsters and images of organized crimes, through television, are indelible in viewers’ minds, and have been able to impact American society and culture negatively.  
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