Media & Politics Syllabus
POLS 3921
Professor: Matthew Hale, Ph.D.

Office: 563 Jubilee Hall 


           
Office Phone: 973-275-2013

Cell Phone: 609-240-2171




Email: halematt@shu.edu
Office Hours: By Appointment
Course Overview:

American history is filled with examples of the power of the “media” to radically shape and change American politics. Thomas Paine’s pamplet, Common Sense was instrumental in rallying colonists in opposition to King George. Daily newspapers, under the control of powerful publishers, were instrumental in whipping up public sentiment for the Spanish-American war.  President John F. Kennedy’s television debate performance coupled with Richard Nixon’s smudging makeup is thought by some to be directly related to Kennedy’s electoral victory.  The rise of conservative talk-radio is often considered a key factor in the revival of the Republican Party in the 1980s.  In the 2004, a little known governor from Vermont used the power of a new media form to make a credible run for President of the United States.  

While it is clear that the media can be a powerful player in the American political system, it is less clear why or even how this occurs.  This course will explore these questions and focus on understanding the role of media in a free and democratic society.  We will approach the topic from both theoretical and practical standpoints.  In others words, the course will explore what the media should be doing in a democracy and compare this normative ideal with what the media actually does in our democracy. 
A significant portion of the course will focus on the role of the media in campaigns and elections. We will examine the, “game” of politics as played on television. We will look at this from a historical perspective but focus primarily on television coverage of the 2004 national election and the 2005 New Jersey elections.   Students will have the opportunity to use a unique on-line database of political campaign news stories (www.localnewsarchive.org) to discover for themselves what gets aired and figure out what it all means. 

A fundamental goal of this course is to provide students with tools necessary to be more effective consumers of all forms of media.  At the conclusion of the course the hope is that students will be active and involved media consumers and not, as former Vice-President Dan Quayle might say, “be a passive couch POTATOE.”    

Required Text Book: 

Graber, Doris A.  2006.  Mass Media and American Politics. 7th ed.  Washington, D.C.: CQ Press.

Student Projects:  
Media Source Comparison Paper:  In this paper you will select a specific current event or news story and examine how it is reported in a variety of sources.  You should compare and contrast an Internet source, a newspaper, a magazine and a news broadcast.  
Local Television News & ?????: A research paper:  The Lear Center Local News Archive (www.localnewsarchive.org) is a collection of over 6,000 local television news stories about 2004 election.  You will develop a research question about how local TV news covers some aspect of a campaign and use the archive as your primary data source.  You can work alone or with a small group on the project.  The expectations for those working in groups will of course be higher than those working alone.  Throughout the semester I will work with you on the research design.  
Laughing at Politics; A reaction exercise:  More people under the age of 25 watch the late night talk shows (Leno, Letterman or Daily Show with Jon Stewart) than watch national network news.  In other words young voters are more likely to get political information from “fake” news than from “real” news.  In this exercise you will pair up with another student.  One of you will watch the fake news, the other will watch the real news.  You will then compare each others notes on what you learned about the political issues both sources discuss.  

Final exam: This examine will consist of multiple choice and short answer questions 
Class Participation:  This class works best when I spend less time talking than you do.  So speak up. 

Course Schedule: 
Week #1: The Media and American Politics: An Introduction

1) Instructor, student and syllabus introductions

2) Introduction and registration to the Lear Center Local News Archive
3) Tutorial and practice sessions on the Archive

Week #2: The Historical Role of Media in the Political Process
1) You think media is ugly now? A look at political broadsheets of the 1700 and 1800s

2) You think media is biased and partisan now?  A look at the rise of powerful and partisan profiteers.  

3) Movie Presentation: Citizen Kane

Week #3: The Rise of Objectivity and Investigative Journalism
1) The codification of objectivity and growth of professional media

2) Scandals missed: Roosevelt in the wheelchair and Kennedy in the bedroom

3) Scandals caught: All the President’s Men and the Pentagon papers

Week #4: The Rise of Television 
1) The Kennedy- Nixon debate

2) The Watergate Hearings 

3) Walter Cronkite is a God:  The rise of the Big Three Anchors

Week #5:  The Evolution of Television
1) CNN, cable TV and the never ending news cycle

2) The art of the story: How to say it all in a minute 45

3) The equal time provision and media bias

4) Polling, the Horserace and the Spiral of Cynicism

5) Media Consolidation

Week#6:  Media Fragmentation and the Rise of the Web
1) Political discourse on the Web

2) Blogs,blogs and more blogs

3) Laughing at Politics: The Rise of Leno, Letterman and Stewart

4) A return to the broadsheet? 

Week#7:  Media Matters
1) Approaches to study the effects of the media

2) Media, voter knowledge and learning

3) Conceptual framing and agenda setting
Week#8: Media, Race, Gender and Sex

1) Media and Race: The Clarence Thomas Hearings, Rodney King 

2) Media and Gender: Nice Suit, Good Kids and Oh yeah she’s running for Governor

3) Media and Sex: The Matthew Sheppard case

Week#9: Media and Campaigns 
1) Research on media and campaigns

2) Exercises on in researching media coverage of elections

3) Movie: Bob Roberts

Week#10: Media and Campaigns
1) Candidate perspectives on the media

2) Earning “free” media: efforts by candidates to get media coverage

3) Telling half the story: Policy initiatives as portrayed on TV

Week#11: Media and Campaigns
1) The day to day life of a reporter on the campaign trail

2) Pack journalism 

3) Spin, Spin and more Spin

Week#12: Conclusion and wrap up
1) Course wrap up and overview

2) Student presentations and reports

3) Final exam.






